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They’re not doctors, but they play them on TV
New, expanded edition of classic book on television doctors and their impact on health care
Playing Doctor: Television, Storytelling, and Medical Power

By Joseph Turow

Paper 978-0-472-03427-7 / $35.00

Publication Date: August 2010
Playing Doctor is an engaging and highly perceptive history of the medical TV series from its inception to the present day. Turow offers an inside look at the creation of iconic doctor shows as well as a detailed history of the programs, an analysis of changing public perceptions of doctors and medicine, and an insightful commentary on how medical dramas have both exploited and  shaped these perceptions. 
Originally published in 1989 and drawing on extensive interviews with creators, directors, and producers, Playing Doctor immediately became a classic within the field of communications studies.

This expanded edition includes a new introduction that places the book in the contemporary context of the health care crisis, as well as two new chapters covering the intervening twenty years of programming. Turow draws on recent research and interviews with principals in contemporary television doctor shows such as ER, Grey’s Anatomy, Private Practice, and Scrubs to illuminate the extraordinary ongoing cultural influence of medical shows.

Playing Doctor places the television vision of medicine as a limitless high-tech resource against the realities underlying the health care debate, both yesterday and today.

For a full press kit, visit www.press.umich.edu/mediakits. For interviews or a review copy of the book, please contact Heather Newman (below).
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